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Eurovia launches its first “stories” activity report 

 
 
Eurovia (a subsidiary of VINCI) has unveiled its first-ever activity report consisting entirely of “stories.” 
They can be viewed online at stories.eurovia.com and will be deployed on Instagram @Eurovia_group 
throughout 2018. 
 
The story of Eurovia, a leader in designing, building, and maintaining transport infrastructure and 
fostering urban development, is the story of its 39,500 employees around the world. Women and men 
active at worksites, production facilities, design departments, workshops, laboratories, and research 
centres. With their personal stories, they contribute to creating the story of Eurovia. 
 
An image-rich activity report in motion  
 
Eurovia’s goal was to revamp its activity report thanks to current digital media using stories, featuring 
video, brief but rich information, and a strong brand footprint. Our stories, however, are not fleeting – 
they will remain permanently accessible. 
 
At Eurovia, we already make extensive use of video to present projects and worksites, share employee 
and client testimonials, and foster corporate strategies in areas such as safety, innovation, and 
sustainable development. Our goal was to extend the use of video to telling the stories that have shaped 
our Company in 2017. This was made possible by major content-production, management, and editing 
efforts carried out by two agencies: Content Design Lab and Datagif. 
 
These videos may be viewed online at stories.eurovia.com, a site that provides an Instagram-like 
ergonomic approach for streamlined access to our stories. 
 
Internal employee advocacy #EuroviaStories campaign 
 
Eurovia stories will also be posted on the Eurovia Group’s new Instagram account, which was launched 
specifically for this purpose. In addition, Eurovia employees all over the world are invited to share their 
best experiences using #EuroviaStories. Their best photos will be posted on the Group’s Instagram 
account and their best videos will be featured on a dedicated web site. 
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Eurovia, a subsidiary of VINCI, is one of the world’s main transport infrastructure construction and urban development companies. Eurovia 
builds transport infrastructure – roads, motorways, railways, airports and light rail systems – and participates in the development of industrial, 
retail and urban sites. The company provides the full range of related expertise - demolition and deconstruction, drainage, earthworks, main 
services, road signs, road marking, engineering structures and noise barriers. Thanks to its network of industrial facilities producing aggregates 

http://stories.eurovia.com/en/
http://stories.eurovia.com/en/
https://www.instagram.com/eurovia_group/


and materials for road and railway construction - Eurovia covers the entire supply chain. Operating in 15 countries, the company employs 
39,500 people and generated revenue of €8.1 billion in 2017. 

www.eurovia.com  

 
Content Design Lab is a brand strategy agency founded in 2013 by Dezyderiusz Gusta and Sonia Cordier (formerly W&Cie). It provides a broad 
range of services from consulting to implementation and has already helped more than 50 clients, including small and medium-sized players 
and major corporations, to define or redefine their brand image and visual identity and design and deploy their communications strategies. 
 
Datagif is an information design agency founded in 2010. It specialises in projects that focus on content-presentation, user-oriented design, 
and practical knowledge to restore the primacy of information. Datagif provides support to various players in their revamping efforts (media, 
entreprises, institutions) and digital communications initiatives. 
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